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W hen you're only N o.2,

you try harder.
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We're onls No.2 in rentatars.We'd be

swallowed up if we didn't try harder.

There'sno rest for us.

arc full before %erent our cars. Seeing that the batteries
are full of life. Chetking our windshield w jper».

And the ears we rent out can't be an\thing less than
liseK new super-tonjue | ords.

And sinte we're not the big fish, Jim won't feel like a
sardine « hen vou <nine to our tounter.

WE're not Janlmell with <nstomers.
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